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Be a Shrewd Chooser

This booklet is about

B how people choose things to buy or do,
B how people could make better decisions,
B making consumer reports to advise people.

As you work through it, we hope that you will see ways of making
better choices in your life.

There are four stages involved.
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Stage 1 Learning from experience

| like that dress. |
think I'll buy it.
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We all have to make choices.
Have you ever made a choice that you later regretted?
In this stage, you will listen to the ‘Shrewd Chooser Radio Show’ and

consider

m how the method of choosing depends on the item you buy,
m how different people go about choosing pairs of training shoes,
m how a group of students produced their consumer report called

‘Drinking Orange!’

You will then discuss your own experiences . . .. . ..

Later on, you will write a consumer report about an item of your own
choice.




STAGE 1

The Shrewd Chooser Radio Show

Part 1: People making choices

Listen to the first part of the radio show. Five people are being
interviewed about things they have just bought.

;f ) Excuse me, but I'm doing some

R consumer research for the
Shrewd Chooser Radio Show.
Would you mind answering a
few questions about your
purchase?

ot = N

What factors were
important to the

people being interviewed?
(For example, price, size.)

How did they go
about making their
choices?

(For example, looking
in catalogues.)
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After you have made notes on all five interviews, discuss what you have
written and then fill in the final column.




STAGE 1

The Shrewd Chooser Radio Show

Part 2: Choosing a pair of training shoes

Now listen to the second part of the radio show.
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Three people are being interviewed to find out how they went about
choosing pairs of trainers.

As you listen to each interview note down the factors that each person
took into account.

After each interview, in your group,

B agree on the list of factors used,

®m describe how the person went about making the choice,

m describe any mistakes made and suggest how they could have
been avoided.

After hearing all the interviews, as a class, try to make a complete list of
the factors that may affect a person’s choice of training shoes. Can you
decide which is the most important factor?




STAGE 1

You are now going to interview a friend to find out about

® the trainers he or she already owns,
® what he or she will iook for when next buying a pair.

Begin by writing down the things you will ask.

Try to use questions that
start ‘What did you .. .?" or
‘Why did you . . . ?’ etc.
You will find out more

that way.

Now interview your partner.
Make notes of the replies, and any follow-up guestions you ask.
Then let your partner interview you.

You could tape your interviews and play them to the rest of the class, or
perhaps you could act them out
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Finally, as a class, compare the different ways you went about
choosing your trainers. Try to give reasons for any differences.




STAGE 1

The Shrewd Chooser Radio Show

Part 3: Looking at a consumer report
Three students have written a consumer report called ‘Drinking
Orange!’

You will need to refer to it as you listen to the tape.

R

5
Drirking Orange!

A consumer report by Barbara, (0 in and N talie
po! Y , C b a

S
—

s | Results
haims Qur research method
Qur researcn ol

on past

2

What can you buy \n
the shops ’

Shopping SUrVEY

What types of frat
,
drink do people ke

Classroom survey

How much orangé do
:

In the radio programme the students describe how they

m visited shops and looked in the public library,
® carried out a classroom survey,

B carried out some classroom ‘taste’ experiments.

After hearing about each section of the report, you will be asked to

m describe exactly what the students did,

L How many shops did they visit?

No they didn’t.




STAGE 1

m get to grips with their report, 9

What do the tables
and graphs really show?

Which is the most
economical way
of buying orange?

| worked it out

on my calculator
just now.
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m write down what you learn from the report on a ‘Drinking Orange! —
some conclusions’ sheet.
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Soon you will be asked to produce your own consumer report. Will you
be able to produce a better one than this?




STAGE 1

Learning from your own experiences

We all make mistakes . . ... ...

Oh no! There’s
my guitar —
but it's £10
cheaper.

I wish I'd bought
rechargeable
batteries.

This holiday is
a disaster.
There’s nothing
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Now in your group, take it in turns to describe what you have written.
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Stage 2 Preparing your research

In this stage your group will begin to work on your own consumer
report.

You will need to

® choose an item to research,

m decide what people want to know,

® plan how you will carry out your research,
]

share out the research tasks and make final preparations.




STAGE 2

Choosing your item

You should try to make your report as interesting and useful as
possible.

So you have to choose your item carefully.

Make sure that

B people in your class have some experience of choosing or using
the item,

B you can carry out some tests on it in the classroom,

m the item is cheap enough for you to bring samples to school.

Here are some ideas to start you thinking.

In your group, think of other items that you, your family or your school
often choose.

Let's do a consumer report

on crisps. Everyone buys them,
and there are lots of different
kinds. We can do surveys,
taste experiments, .. .....
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STAGE 2

Breakfast cereals
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When your group has chosen an item, tell your teacher about it.
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STAGE 2

Deciding what people want to know

On a ‘Possible aims of research’ sheet,

m |ist the kinds of people who may be interested in your report,
m |ist the factors that they may want to know more about.

(For example, prices.)

TUCK SHOP

The person who runs the
school tuck shop would
want to know about prices

EE— and brands of crisps.

A parent of a young child
would want to know what
ingredients they contain.
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STAGE 2

Now, at the bottom of the sheet,

® write down a list of research aims that you might like to work on.

'\‘ suitable research methods
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In your group, discuss how you could achieve your research aims.
What research methods could you use?

Read through the ideas on the next two pages before you fill in the
‘Suitable research methods’ column.

13



STAGE 2

Planning how you will carry out your research
Your research methods may include

m carrying out a survey in the classroom,

I would put cheese ]

Put these
flavours in
order of
preference.

and onion first . . .
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B carrying out an experiment in the classroom,

Taste these crisps and Hmm.........
write down what you A prawn cocktail
think the flavours are. vintage, | think.

N




STAGE 2

making a short visit to some local shops,

Hmm, these look much
better value than at

the other shop. They
sell family size packs

Is that Mr Groves the
Newsagent? I'm sorry

to trouble you, but |

am doing some consumer
research for a school
project and | wondered if
you could tell me some
facts about the crisps

you sell.

V.
JC
Which flavours are the

most popular with your
customers?

>

m visiting the local public library and looking at consumer reports.
In your group, decide which methods are best for achieving each aim.

Describe the methods in the ‘Suitable research methods’ column.
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STAGE 2

Sharing out the research tasks and making final
preparations

Each member of your group should choose one or two research aims to
explore. (Try to make sure that everyone in the group has something
they can do in the classroom.)

On a ‘Final plan’ sheet
B write down the particular aim(s) that you will explore,
m write down your research methods.

Attach to this sheet

B any questionnaires or survey sheets you plan to use,

m |ists showing all the equipment you need for your experiments
and the names of those responsible for bringing it,

B any tables or charts you will use to help you record information.

We have saved ourselves a
lot of writing by using this

Look back at the ‘Drinking Orange!’ survey for detailed ideas on
questionnaires, methods, tables and charts . . . .
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STAGE 2
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Stage 3 Carrying out your research

In this stage, your group will carry out your final plan, and prepare a
consumer report on your chosen item.

You will need to
m collect and organise your data,
®m decide how to present your report,

® complete your final report.

18



STAGE 3

Collecting and organising the data

As afinal check, answer the questions below that apply to your group, then
carry out your final plan.

® If you are doing a classroom survey, ask yourself . . . .

Will we interview people one at
a time or duplicate a
guestionnaire? Why?

How will we share the work
out among us?

How will we record what we
find out?

Which people should we ask?
What do we expect to find out?

How many varieties are we testing?
Which are they?

Does everyone know what they are
supposed to bring and what they are
doing during the experiment?

Who are the 'guinea pigs’?

How are we organising the experiment
to avoid chaos and mess?

What do we expect to find out?
How will we record the results?

19



STAGE 3

B |f you are visiting some local shops, ask yourself . . .

Which shops are we visiting?
e Who is going? When are we going?

What do we need to take with us?

Can we share the work out?

What information do we need to
find out? How will we write
it down in the shop?

e Are we sure that the shops have
our item in stock? Could we
check?

Would it be easier to phone?

How can we find the number?
\ e Who will make the calls?

e What exactly will we say?
Shall we write it down?
Shall we practise on each other?

e How will we write down what they
say? Can we use tables or charts?

e When should we phone? When is it
cheapest?

e Could we ring up the library
to see if they stock consumer
reports?

Now carry out your plan

20



STAGE 3

Deciding how to present your consumer report

You can present your report in many ways.
You could produce

B 3 written report, B g poster,

as
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B an oral presentation B 3 taped radio show with
with written handouts, written handouts.
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Decide which of these methods you will use.
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STAGE 3

Completing your consumer report
Your report will need to include

B Your research aims,
— what were you trying to find out?
B Your research methods,
— how did you gather and organise your information?
® A summary of your data,
— can you make this clear with pictures, tables,
charts, graphs etc?
® Your conclusions.
— what answers did you find to your questions?

Share out this work among your group.

If you are giving an oral presentation or making a tape recording, then
have a run-through to make sure that your report is clear, interesting
and won’t take too long.

— I'll make some overhead
I'll write an projector slides for the results.
introduction.

[ I'll sum up at the endj

Be prepared to answer questions about your report from the rest of the
class.
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Stage 4 Presenting & evaluating reports

Crisps Survezy

In this stage, each group will present its report to the rest of the class.

You will

B read and listen to each report, ask questions and evaluate it,
B evaluate your own report in the light of comments made by other
groups.
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STAGE 4

Evaluating other groups’ reports

As you read or listen to a report, think . . ..

Was the report clear and interesting?
Were the surveys and experiments well organised?
What can you learn from the report?
How could the report be improved?
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Evaluating your own report

Read through all the comments that other people have made about
your report. Underline the comments you agree with. Fill in an

‘Evaluating a report’ sheet about your own report, and, if you can, try to
improve your report.

Now that all the reports are finished, think how you might use them . . .

Let’s produce a consumer
magazine for the school.
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